           DIGITAL AUDIO RECORDINGS         

2010 National Catholic Development Conference

42nd Annual Conference & Exposition

September 19th – 22nd, 2010  

Marriott Hotel ( Chicago, IL
____  CD       1:
  Keynote Presidential Address: Sr. Georgette Lehmuth, OSF, NCDC
____  CD       2:
  Direct Marketing Integrating Communications and Marketing with Effective Fundraising and Friend Raising
____  CD       3:
Emerging Markets Volunteers - An Untapped Resource
____  CD       4:
  Fundamentals Mailing Smarter and Using Your Database to its Fullest Potential
____  CD       5:
Leadership What Managers Really Do
____  CD       6:
Major Gifts Major Gifts in a Small Shop – It Can Be Done
____  CD       7:
Planned Giving Planned Giving for the Boomer Generation
____  CD       8:
Schools Getting Off the Seesaw: Balancing Your Revenue Sources
____  CD       9:
  Supplemental Roadmapping: A Comprehensive Integrated System for Planning from Vision to Execution
____  CD     10:
Awards Luncheon
____  CD     11:
  Direct Marketing Show Me the Money: Best Practices in Direct Response Fundraising
____  CD     12:
Emerging Markets Acquiring Donors Online - Yes, It’s Possible
____  CD     13:
  Fundamentals Engaging Consultants and Service Providers in Your Mission (Panel)
____  CD     14:
Leadership Money, Management and Ethics
____  CD     15:
Major Gifts Corporate Gifts and Grants for Program Funding
____  CD     16:
Planned Giving Trust Everyone But Ask Questions – Managing Bequests
____  CD     17:
  Schools Following the Leader: Presidents, Principals and Board Chairs Who Work Together, Succeed Together
____  CD     18:
  Supplemental Postal Savings: Strategies for Minimizing Your Biggest Expense
____  CD     19:
Direct Marketing Social Networking: Can’t Live Without It! 

____  CD     20:
  Emerging Markets It’s All About Integration: Online and Offline Fundraising
____  CD     21:
Fundamentals Best Practices for Direct Response Fundraising
____  CD     22:
Leadership The People Part of Managing
____  CD     23:
  Major Gifts What’s the Research Telling Us: The Giving USA and Bank of America Studies
____  CD     24:
  Planned Giving Changing the Conversation to Increase Planned Giving Commitments 
____  CD     25:
  Schools Avoiding the Seven Deadly Sins and Embracing The Seven Virtues of School Capital Campaigns
____  CD     26:
Supplemental Catholic Donor Stewardship: What Really Happens
____  CD     27:
  General Session: Linked in to the New Generation of Donors Robert Wendover, Center for Generational Studies
____  CD     28:
Direct Marketing Lapsed Donors: How to Re-Engage Them
____  CD     29:
  Schools Even Superheroes Can Use a Hand
____  CD     30:
Fundamentals You Gotta Have a Plan! Learn the Essentials!
____  CD     31:
Leadership Strategies: Managing and Planning 

____  CD     32:
Major Gifts Moving a Program From Direct Marketing To Major Gifts
____  CD     33:
Parishes Why Do Development in a Parish?
____  CD     34:
Planned Giving Culling the File: Finding Hidden Planned Giving Donors
____  CD     35:
Supplemental Planning & Feasibility Studies for Capital Campaigns
____  CD     36:
Parishes What a Successful Parish Development Program Looks Like 

____  CD     37:
  Direct Marketing Hot Postal Questions: What You Want to Know But Were Afraid to Ask!
____  CD     38:
Emerging Markets Visualizing Your Social Imprint
____  CD     39:
  Fundamentals In or Out? The Dilemma of Outsourcing Vs. Doing Things In-House

____  CD     40:
  Leadership Managing Fundraising Volunteers
____  CD     41:
Major Gifts Building a Culture of Philanthropy

____  CD     42:
Parishes Ten Steps in Strategic Planning

____  CD     43:      Planned Giving Marketing Planned Giving for Those Who Have Too Much on Their Plates
____  CD     44:      Supplemental Facebook to Facebook: Competing for Donor Dollars In Today’s Socially Networked Society
____  CD     45:       Direct Marketing Breakthrough Formats = Breakthrough Results

____  CD     46:       Emerging Markets Facebook to Facebook: Competing for Donor Dollars In Today’s Socially Networked Society
____  CD     47:       Fundamentals The Secrets Behind Breakthrough Creative in Acquisition

____  CD     48:       Leadership Working with Boards: Roles and Responsibilities

____  CD     49:       Major Gifts Major Donors Live!

____  CD     50:       Parishes Capital Campaign Studies: Lessons Learned in the New Economy

____  CD     51:       Planned Giving Never Refuse a Planned Gift

____  CD     52:       Supplemental The Truth and Consequences of Provincial and Institutional Mergers ( Panel)

____  CD     53:       General Session: New Media and New Evangelization: Five Ways to Make a Difference
____  CD     54:       Great Ideas I Had That Worked! (Panel)

ON-SITE PRICE SCHEDULE:

Single CD


  
     



$   12.00




Buy any 16 CDs and get the Next 5 Free (With a Custom Album)
               $ 170.00




Entire Conference Package on Individual CDs (Savings of $210.00)
               $ 350.00




Entire Conference Package on (mp3 audio) Format 


$ 129.00

(    Cash/Check (MUST be drawn on US bank and payable to CCD)         (    Visa         (  MasterCard        (   American Express          (     Discover

**FOR POST CONFERENCE FAX & MAIL ORDERS ONLY, ON-SITE ORDERS MUST HAVE CARD IMPRINTED AT SALES DESK.**
           Credit Card #___________________________________________________     Name on Card ______________________________________________________

Exp. Date _________________ 3/4 digit code_____________________
Signature____________________________________________________________

CONVENTION CD’s INC.

1698 N.E. 183rd Street ∙ Miami, FL  33179 ∙ Telephone: (305) 947-6270 ∙ Fax: (305) 947-6199 

CD/mp3 support desk: (877) 92-CDMP3 ∙ (922-3673) info@conventioncds.com
Order desk: (800) 747-6334 sales@conventioncds.com
Attach business card or fill in the information below.
                      Name (Please Print) _________________________________________________________________________

Company/Firm ______________________________________________________________________________________________________


Address ___________________________________________________________________________   Suite #_________________________


City /State/Zip ____________________________________________________________________________________________

                       Telephone or email address_________________________________________________________________________________________
